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SEO Content Quality & Quantity Rating Checklist

Rate the Quality of the Main Content

Before you publish, spend a few minutes fully reviewing the main content (article, video, images, tool, etc.).
Then, answer each question honestly—and give your work a rating based on your answers.

A. What’s the Purpose of the Page? - Is your page meant to inform, help someone buy, entertain, or serve
another specific purpose? - Did you actually create the right kind of main content for that purpose?

B. Does the Main Content Deserve a High Rating? - Is the content accurate, clear, and comprehensive for the
topic? - Is your shopping page making it easy for people to find and buy the right product? - Is your humor
page actually funny (even for a subset of users)? - Did you invest real time, effort, expertise, or talent into
this page? - For expert topics: Did a credible expert write or review it? (Medical, legal, financial, etc.) - For
opinion/hobby/experience pages: Did you share something unique or put significant effort into making it
valuable?

Quality Rating: - Highest: Content is original, highly satisfying, and meets/exceeds the user’s need for the
topic or query. - High: Comprehensive and well-crafted, shows clear expertise or talent. - Medium: Useful,
but could be deeper, clearer, or more thorough. - Low: Obvious effort is missing; content is shallow, generic,
poorly written, or not trustworthy. - Lowest: Copied, auto-generated, or fails to provide value. - No main
content: The page offers no substantial content (e.g., just ads or links).

C. Does the Main Content Avoid Common Pitfalls? - Copied or auto-generated content? - Minimal effort? -
Lack of expertise? - Only commonly known information or obvious statements? - Main content is just RSS
feeds, news feeds, or scraped search engine results? - No real main content? (All ads, links, or placeholders)

D. Is the Main Content Satisfying for Its Purpose? - Would a real user feel they got what they came for, or
would they be frustrated? - If you were searching for this, would you bookmark, share, or recommend this
page?

Rate the Quantity of the Main Content

A. Is There Enough Main Content to Be Satisfying? - For a big topic, is there enough information to be useful
and thorough? - For a narrower topic or a very focused query, is the main content “just right”—not too
much, not too little? - For a shopping page: Are there enough photos, specs, reviews, options, etc.? - For a
login page: Is the login function clear and complete? - For a community page: Is there active participation or
content from users?
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Quantity  Rating:  -  Very  Satisfying:  More  than  enough  to  meet  user  needs.  -  Satisfying:  Fully  meets
expectations for the topic and user intent. - So-so: Some value, but could use more depth, examples, or
clarity.  -  Unsatisfying: Clearly too little information, too shallow, or lots of empty/filler space. -  No Main
Content: Literally nothing of value (e.g., just links or ads).

B. Common Pitfalls (Quantity) - Too much “fluff” or repeated phrases, not enough real info. - Relying on user
submissions with no actual participation. - Dense info packed into very little text—but not enough to fully
address the topic.

How to Use This in Your Writing Process

Before you hit publish, ask yourself these quality & quantity questions: - What rating would I honestly give
this content (highest/high/medium/low/lowest/no main content)? - Did I put enough time, effort, expertise,
or talent into it  for my topic? -  Is the amount of main content fully satisfying for my audience’s search
intent?  -  Did  I  avoid  all  signs  of  low/lowest  quality  (copied,  auto-generated,  irrelevant,  thin,  or  lacking
expertise)?

If you can confidently check off “High” or “Highest” for both quality and quantity, you’re on the right track
for SEO success and user satisfaction. If not, improve before you publish.

Pro Tip: The most successful SEOs and content creators audit their own work using these checklists every
single time. It’s how you avoid thin, unsatisfying, or low-quality content—and build a site search engines
(and users) love.

Get more free SEO tools and expert checklists at MySEOConsult.com — Bryan Reynolds, SEO Expert
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